
Science on Saturday Morning 18

programs. Wall Street Journal, 6 April, B-14.

Crelinsten, 1., de Boerr, 1., & Aikenhead, G. (1991). Students' understanding of science

in its technological and social context: Design and test of a suitable evaluation instrument.

Toronto, Canada: Ontario Ministry of Education.

Fay, A.L., Yotive, W.M., Fisch, S.M., Teasley, S.D., McCann, S.K., Garner, M.S.,

Ozaeta, M., Chen, L., & Lambert, M.H. (1995, August). The impact of Cro on children's interest

in and understanding of technology. In Fisch, S.M. (Chair), Science on Saturday morning: The

Children's Television Act and the role ofCro. Symposium presented at the 103rd annual meeting

of the American Psychological Association, New York, NY.

Federal Communications Commission (1991, April). Report and order: In the matter of

policies and rules concerning children's television programming. FCC Record, Q" 2111-2127.

Federal Communications Commission (1993, March). Notice of Inquiry: In the matter

of policies and rules concerning children's television programming. FCC Record, ~, 1841-1843.

Federal Communications Commission (1995, April). Notice of Proposed Rule Making:

In the matter of policies and rules concerning children's television programming. FCC Record,

lQ, 6308-6374.

Fisch, S.M., Esty, E.T, & Hall, E.R. (1994). Square One TV: Can television enhance

children's mathematical problem solving? Educational IRM Quarterly, 1 (3/4), 49-53.

Fisch, S.M., Goodman, l.F., McCann, S.K., Rylander, K., & Ross, S. (1995, April). The

impact of informal science education: ero and children's understanding of technology. Poster

presented at the 61 st annual meeting of the Society for Research in Child Development,

Indianapolis, IN.



Science on Saturday Morning 19

Fisch, S.M., McCann, S.K., Cohen, OJ., Body, K.E., Hoffman, M., & Seyfert, 1. (1992).

Square One TV: The Season V Premiere Week Study. New York: Children's Television

Workshop.

Fisch, S.M., Yotive, W.M., McCann, S.K., Garner, M.S., Chen, L., & Ozaeta, M. (in

preparation). "Learning" or "doing?": Children's constructs of science and technology.

Manuscript in preparation.

Fleming, R. W. (1988). Undergraduate science students' views on the relationship between

science, technology, and society. International Journal of Science Education, lQ, 449-463.

Hall, E.R., Miller, B.A., & Fisch, S.M. (1990). Children's problem-solving behavior and

their attitudes toward mathematics: A study of the effects of Square One TV (Vol. 4: The Square

One TV interview: Children's reactions to the series). New York: Children's Television

Workshop. (Also available as ERIC Document Reproduction Service No. ED 339 607.)

Huston, A.C., Watkins, B.A., & Kunkel, D. (1989). Public policy and children's

television. American Psychologist, 44, 424-433.

Huston, A.C., Wright, J.c., Rice, M.L., Kerkman, D., & S1. Peters, M. (1987, April). The

development of television viewing patterns in early childhood: A longitudinal investigation.

Paper presented at the Society for Research in Child Development, Baltimore, MD.

Kunkel, D., & Canepa, 1. (1995). Broadcasters' license renewal claims regarding

children's educational programming. Journal of Broadcasting and Electronic Media, 38, 4, 397

416.

Nielsen Media Research (1993). National television index. Northbrook, IL: Author.

Nielsen Media Research (1994). National television index. Northbrook. IL: Author.



Science on Saturday Morning 20

Nielsen Media Research (1995). National television index. Northbrook, IL: Author.

Paik, H. (1993). The effects of television violence on aggressive behavior: A meta

analysis. In Comstock, G. (Ed.), Public communication and behavior, Vol. 3. New York:

Academic Press

Stern, C. (1995). FCC lukewarm to Hundt plan for kids TV. Broadcasting & Cable, 10

April, 76-77.

Walker, P. (1994). Statement of Peter Walker, Vice President and General Manager,

WGN-TV, Chicago before the Federal Communications Commision. En banc hearing on

children's television programming, MM Docket No. 93-48.



Science on Saturday Morning 21

Notes

1. At the time of this writing, the National Association of Broadcasting has commissioned a
second survey of broadcasters' educational programming. The results of the current study are
not yet available.
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Table I. Percentage of children mentioning devices, inventing, or pseudo-science during free

recall.

era The Flinstones

Devices or inventing 67% 0%

Pseudo-science 0% 5%

No mention 33% 95%
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Table 2. Percentage of children who said there was "science" or "no science" in Cra and The

Flinstones.

Cra The Flinstones

"Science" 69% 53%

"No science" 31% 47%
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Table 3. Examples of technology/inventing vs. pseudo-science offered as "science" in Cro and

The Flintstones.

Cra The Flinstones

Devices or inventing 45% 13%

Pseudo-science 55% 87%
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RATINGS FACTSHEET EXTRA!!

NATIONAL AVERAGE AUDIENCE (AA%)*

RECORD IDGH VIEWING LEVELS IN FEBRUARY 1995!!

./ CHILDREN 6-11 RATINGS FOR GHOSTWRITER REACHED AN ALL TIME HIGH OF 7.7% .

./ VIEWING AMONG CHILDREN 6-11 INCREASED 45% WHEN COMPARED TO THE SAME
PERIOD LAST YEAR (A 5.3 AA RATING FOR FEBRUARY 1994 TO A 7.7 AA RATING FOR
FEBRUARY 1995) .

./ AMONG CHLDREN 6-11, GHOSTWRITER I~ RANKED IN THE TOP FIVE CHILDREN'S
PROGRAMS (NETWORK AND SYNDICATED PROGRAMS).

TOP 2QNETWORKAND$YNDlCATED CHILDREN'S PROGRAMS
For Children 6-11

1 - POWE R RANGE RS (M-F)
2 SPIDER-MAN
3 ANIMANIACS (M-F)

XcMEN

5 GHOSTWRITER
6 TICK
7 ANIMANIACS
8 POWER RANGERS
9 EEK1STRAVAGANZA

10 CARMEN SANDIEGO
11 FUDGE
12 ALADDIN

BATMAN & ROBIN
14 REBOOT
15 BUGS BUN NYfTWEETY SHOW II
16 DISNEY'SAlADDIN
17 BUGS BUNNY/TWEETYSHOW I
18 ABC WEfKEND 5PEClAl
19 BUMP IN THE NIGHT
20 BOBBY'S WORLD {M-F)

FREE WILLY
NEW MUTANT NINJA TURTLES
TALES FROM CRYPTKfEPER

FOX
FOX
FOX
FOX

PBS
FOX
FOX
FOX
FOX
FOX
FOX
SYN
FOX
ABC
ABC
CBS
ABC
ABC
ABC
FOX
ABC
CBS
ABC

11.6
8.9
7.8
7.8
7.7
7.2
7.1
6.9
6.6
5.9
5.8
5.6
5.6
5.5
5.1
4.9
4.8
4.7
4.5
4.4
4.4
4.4
4.4

SOURCE: NIELSEN MEDIA RESEARCH



SEASON TWO*

CRO's Performance at the 12 Noon Time Slot on ABC
Thirty week average: 12/10/94 to 7/15/95

mCRO

• Beakman

DNBA-Stuff

Children 6-11 Children 2-11 Households

• CRO outperformed its Saturday noon time slot competitors among children 6-11 and
children 2-11. More than twice the number of children 6-11 tuned to CRO (3.5 %) over
BEAKMAN'S WORLD (1.7%) or NBA INSIDE STUFF (1.2%).

• Among households, CRO also outperformed BEAKMAN'S WORLD, during this period.

aCRO

.aeakman

o NaA·stuff

Girls 6-11 Boys 6-11 Girls 2·11 Boys 2-11

• CRO delivered close to twice the number of girls and boys over any other network
program at 12 noon.

Source: Nielsen Media Research

*On December 10, 1994, ABC moved CRO from its 8 am time slof to 12 noon. At 12 noon, CRO competed head-fo-head with the
only other science-based children's program on Saturday moming, BEAKMAN'S WORLD (CBS}, At that hour, NBC ran NBA INSIDE STUFF.
There is no network: programming on FOX at 12 noon.
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AUGIlU 1995 PUT LEYILS C'IIJLI)REN 2-11

Week of

HaJfHour 7/31/95 Snl9S 8114195 8/21/95 Average

AM AA% AA% AA% AA% AA%

6:00 - 6:30 2.5· 2.4 2.3 2.4 2.4

6:30.7:00 3.9 3.8 4.4 4.9 4.3

7:00·7:30 6.5 6.2 7.0 8.2 7.0

7:30 - 8:00 9.9 9.8 9.6 11.1 10.1

8:00·8:30 14.1 14.0 13.1 13.6 13.7

8:30·9:00 17.1 17.2 IS.9 15.S 16.4

9:00 - 9:30 19.4 19.7 18.5 17.0 18.7

9:30· 10:00 19.4 20.8 19.5 17.1 19.2

• To be react as. "2.'% olaD chilcIraa 2-11 w..watell.iq TV (ay cJwmel) Moaday throuth
Friday betvt·.. 6:00 IIlcl6:30 lID cIuriq the week of7J31/9~."

Source: N'aeIsen Media Research


